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nangasimaransuviUudin (nsdea1sn1snaindadna)
M.Com.Arts (Digital Marketing Communications)
TUsunsuaasn1en : SeUiULEN3 / Bilingual Program : Saturday Class)

JunUn1sfinen 2568 (2025 Entrants)

A lundngns (Courses)

dsslanden | siERn Fodm w2enn '“nnﬁummﬁ
PRELIMINARY  wg.118 nsdeasMIImARRITALD Bed - -
COURSES PL 118 Introduction to Digital Marketing
Communications - -
wg.119 | msdnwseiudadiinfnuido
PL 119 Introduction to Graduate Studies
CORE an. 669 | meTelafiRnaiionisdearsnisnain 3 -
COURSES 2R
DC 669 Practice-Based Research for Digital
Marketing Communications
an. 670 | NSRAIAMBLAT oMo UWAY NNTIINAY 3 -
Tawad
DC 670 Search and Biddable Media Marketing
an. 671 mseaadailem 3 -
DC 671 Content Marketing

(%

@n. 672 ﬂ’l'ﬁTNLLNUﬂ@:NEﬁiU%BLLﬁSﬂ’]i?’NLLNH%E] 3 -
Tawaeiudendva

DC 672 Audience and Digital Channel Planning

an. 620 | MTIRTzvideyauaziauaayaIlNN 3 -

DC 620 Data Analytics and Visualization

S2UINUIUNUYANIY Core Courses 15



A naniza1v1 (SPECIALIZATION COURSES)

UNANYIADIRINLLTIWITURNIZEIVT 91UIU 9 UL

#1973%1 | SWE I2I3U AUBAA )
A3

PlanA/ @ 673  MIINNUHUBINAENSN1IAAINATYIA 3 -
Plan B DC 673 Digital Marketing Strategic Planning
an. 660 | AlUlAB@aNInaInLasuInn Iy 3 -
DC 660 Marketing Technology and Innovation
an. 674 mié“mmmi?%amimmmma%ﬁaLLUUp}immi 3 _
DC 674 Integrated Digital Marketing Communications

Seminar

FAUITUIUNUANIVT Specialization Courses 9 -

* inAnwHy n. (Anerdnwus) / Plan A (Thesis)

'
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UszAnivn SHEIYN P Mi8nn
THESIS an. 659 AINeANUS (@metlyununvavIrunvug) 12
DC 659 Thesis

SUINUIURUIYAA 12

* fnAnwuay . (FauUszanan11usaus) / Plan B (Comprehensive)
A wden (ELECTIVE COURSES)
@oniBeulrInuANLELE 911U 2 317 1139 6 NUILAR LazABSEUITY d@n. 600 NSAUAINDETE
(DC 600 Independent Study) 6 WU2E7n
Usgnniun IWEIY Fodn wiena
Independent  @n. 600 NIAUAINDETE 6
Study DC 600 Independent Study

SUIIUIUNUILAA 6



Uszanan TRV
INDEPENDENT an. 614
ELECTIVE DC 614

an. 617

DC 617

@n. 661

DC 661

@n. 658

DC 658
VIR
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e TNUSEN9lY 12 NIEAN SIUNUILANNIADISYUNINLA 39 MIEAN
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msAeansnsnaaiioasiannuduiug
Relationship Marketing Communications
NsUIMsInNsyuvUeaulal
Online Community Management
QUL RIGAERY R
Digital Commerce
mMsUszrduiusaiedenia

Digital Public Relations

“uenn
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PnANWINLEBNSYULEY N. HBIlIWIUMREART183 TRy 15 Mileia Ivanigavl 9 wileina

PNANYITLABNISHULAY ¥, ADININUIUNUILANTIBIVIVIAU 15 WUI8Ae I nan1zdIv) 9 wulein

I denduau 12 wiheda Tudruiuiddesdiien @n. 600 n1AuAIBase (DC 600 Independent

Study) 6 MUQEAn



WHUN158Y (Program of Study)

WHUNTISANYD : WY N INg1RWUS (Plan A: Thesis)
: WAW 9 A15AUAINDESE (Plan B: Independent Study)

'“awa%uﬁugm (Preliminary Courses) Section 7341 / 7342
SHAIY Foiwn wuawin
(Course Code) (Course Title) (Credits)
ng. 118 nsfoansnmaaRdviad oy -
PL 118 Introduction to Digital Marketing Communications
ng. 119 nMsnwsziutafindnuidesdu -
PL 119 Introduction to Graduate Studies

594 (Total) -

AANSANEIT 1/2568 (&.0. — 5.0. 2568)

First Semester 2025 (1/2025 : Aug. - Dec., 2025) Section 7341 / 7342

SHAIY Fodw wuwin
(Course Code) (Course Title) (Credits)

a@n. 669 ARG FTRMaRonsdoasn1snaIaRava 3

DC 669 Practice-Based Research for Digital Marketing Communications

an. 670 mMsnaadeasasiofumuaznisneunlevan 3

DC 670 Search and Biddable Media Marketing

an. 672 ﬂ’]i’J’NLLNuﬂEjNéJ%'UgEJLLazﬂ’li’J’NLLNuﬁ@I&mm’WJ’m?ﬁlaaqﬁa 3

DC 672 Audience and Digital Channel Planning

an. 673 N3V NUNUTINAYNENITNAIARITA 3

DC 673 Digital Marketing Strategic Planning

334 (Total) WU A (Plan A) 12

W ¥ (Plan B) 12



AANSANEIT 2/2568 (.0, — W.A. 2569)

Second Semester 2025 (2/2025 : Jan. - May, 2026) Section 7341 / 7342
IRAIY Fodw wuwnA
(Course Code) (Course Title) (Credits)
an. 671 msnaadaiom 3
DC 671 Content Marketing
an. 620 nyAszideyanaziauetoyadnIn 3
DC 620 Data Analytics and Visualization
an. 660 wiAluladldensnanuazuInngy 3
DC 660 Marketing Technology and Innovation
an. 674 ﬂ’]iﬁwwu’lﬂ?iﬁaaﬁiﬂﬁimaﬁﬂa%ﬁaLLUUUuiEmﬂ’]i 3
DC 674 Integrated Digital Marketing Communications Seminar
an. 659 WeNus Wy n) 6
DC 659 Thesis (Plan A)
an. 600 NSAUATIIDETE (KU ) 6
DC 600 Independent Study (Plan B)
534 (Total) ui N (Plan A) 18
U ¥ (Plan B) 18

AAnsAnenf 3/2568 (R.9. - n.A. 2569)

Summer Session 2027 (3/2025 : Jun. - Jul., 2026) Section 7341 / 7342

WAV Fodw wuawin
(Course Code) (Course Title) (Credits)

an. XXX Fgndenind 1 (wau 2) 3

DC XXX Elective Course | (Plan B)

an. XXX Fyndendnd 2 (wau 2) 3

DC XXX Elective Course Il (Plan B)

an. 659 NGTINUS (UKY n) 6

DC 659 Thesis (Plan A)

534 (Total) WK A (Plan A) 6

W U (Plan B) 6



vaewin (Note):

W 0 : NeGwus (For Thesis Program : Plan A)

Jv1096U (Core Courses) 15 nuaena (credits)
Fywan1zav (Specialization Courses) 9 nuaena (credits)
INeNUS (Thesis) 12 mhedn (credits)
594 (Total) 36 iein (credits)
WA ¥ : N15AUAT1BESZ (For Non-Thesis Program : Plan B)
Jv1096U (Core Courses) 15 nuaena (credits)
Fyan1zav (Specialization Courses) 9 nuaena (credits)
Auden (Elective Courses) 6 nuaena (credits)
1N13AUANBEATE (Independent Study) 6 nuaena (credits)
594 (Total) 36 iein (credits)

B ¥ : ANAOUYTYHIANIIUTOUS (comprehensive) HUR RIS IV BT IR
(amziTguaoy (founsnginu wse fuenegu 2569) *TUsanTieaeunis1inIsameideu
admission.bu.ac.th/erad 5ﬁ@'§’{7

Plan B: Pass comprehensive examination (registration: July / September 2026) *For more details
(such as registration or examination exact dates) please check “Comprehensive Examination

Schedule” via admission.bu.ac.th/erad



Uufinnan1sAnwvastnfne (Student’s Grade Record)

WNAAIFATUNIUUAS (N1SFBEITNITAAINAING)

M.Com.Arts (Digital Marketing Communications)

Semester/
Preliminary Courses S U | Exempted
Academic Year
PL 118 Introduction to Digital Marketing
Communications

PL 119 Introduction to Graduate Studies

. L. - o oL AZHUUIAAY  AZLULLDAEY
amansfngr | UnisAner | Ussandyn | sEdwn widdefin e .
Uszannia GEGEY

1 2025

2 2025

3 2026
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POMBNENUS e esesseee
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VOIWNUIMNUS e eeseeessessennsnens
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DIVVTINUTNYY e eeeeeeeeeeeesseeseeessesssessesessesssesssssesesesssesesasesasesassenen

DINTONUTNWITIN eoreeeeeeereeeeeeeseeseeseeasenns

e/ % 4 U Jungaudasiu Juigau
ASI
Un1sAnen waena WlAsIINeTNUS Inentinus
1 6
591 12
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SURFANOTNUS e, e e,
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YUIINNAN158UUIZNIAANTOUT (WHY 2.)

JUNNanIsaau ASIN NANISADU
Uszaianuseus
GRINIPEERG! 1

ANTOUS

dgoudszuna 2

ANTOUS

dgoudszuna 3

ANNTOUF

NUNBLUR)

waEwin  UnAnwfluamedeuaauuseuianinusous fe9vinisesaninnsAneIkast1seAISNY
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