~ ~ GRADUATE
SCHOOL

BANGKOK UNIVERSITY

Master of Communication Arts

in Digital Marketing Communications
Bilingual Program

DEGREE PLAN
FOR GRADUATE STUDENT
2024 ENTRANTS



=D

nangasimaransuviUudin (n5dea1sn1snainfadna)
M.Com.Arts (Digital Marketing Communications)
TUsunsuaaIn1en : SeUIULEN3 / Bilingual Program : Saturday Class)

JunUn1sfinen 2567 (2024 Entrants)

A lundngns (Courses)

dsslanden | s9ERYn Fodm w2enn '“nnﬁummﬁ
PRELIMINARY  wg.118 nsdeasIImARRITALD Bed - -
COURSES PL 118 Introduction to Digital Marketing
Communications - -
wg.119  msdnwseiudadinfnuidos
PL 119 Introduction to Graduate Studies
CORE an. 669 | mATulwiiBnsilensdeasnismain 3 -
COURSES RN
DC 669 Practice-Based Research for Digital
Marketing Communications
an. 670 | NSRAIAMELAT oo UWaY NNTIIIAY 3 -
Tawad
DC 670 Search and Biddable Media Marketing
an. 671 mseaadailem 3 -
DC 671 Content Marketing

| (%

@n. 672 ﬂ’l'ﬁTNLLNUﬂQNEﬁiU%BLLﬁSﬂ’]i?’NLLNH%E] 3 -
Tawaueiudendsa

DC 672 Audience and Digital Channel Planning

an. 620 | MTIRTzvideyauaziauaTayaBNN 3 -

DC 620 Data Analytics and Visualization

S2UINUIUNUIYANIY Core Courses 15



v anizanv (SPECIALIZATION COURSES)
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PlanA/ @ 673  MIINUHUBINAYNSN1IAINATYIA
Plan B DC 673 Digital Marketing Strategic Planning
an. 660  WiAluladianisnainnazuinnssy
DC 660 Marketing Technology and Innovation
an. 674 miﬁmmﬂmiﬁamimimmma%ﬁaLLU‘U‘gimmi
DC 674 Integrated Digital Marketing Communications
Seminar

FAUITUIUNUWANIYT Specialization Courses

* {nAneku n. (ne1fnus) / Plan A (Thesis)
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UszAnivn SHEIYN P
THESIS an. 659 Inednus (@wmeilsumunveTanuninue)
DC 659 Thesis

SUINUIUNUILAA

* fnAnwuay ¥. (FauUszanan11usaus) / Plan B (Comprehensive)
A iden (ELECTIVE COURSES)

BENBYUAIANUANUAULD U 2 390 9158 6 WUEAR LaLAAUSIUIVT d@R. 600 NMSAUAINDETY

(DC 600 Independent Study) 6 WU2E7n

UszLnniv SWEIY Fodw
Independent  @. 600 NIAUAINDETE
Study DC 600 Independent Study
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UszLnniv IREIV
INDEPENDENT an. 614
ELECTIVE DC 614

@n. 617

DC 617

@n. 661

DC 661

@n. 658

DC 658
VNLELIAR):
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Fodwn
msAeansnsnataiioasiannuduiug
Relationship Marketing Communications
MsUIMsIANIsYNYUeaulal
Online Community Management
MMINAITITIRINA
Digital Commmerce
msUsznduiusaedenia

Digital Public Relations
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PnANWINLEBNSUULEY N. FBIlIWIUMREART183TIRU 15 Milein Ivan1gavl 9 wilgina
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e TNUSEN9UBY 12 MIENN SIUNUILANNIADISYUNINLA 39 U8R

PNANWIMLEBNISUULEY V. ADIRIWINTUREANTIEIUIAU 15 MiIeAn I 1an1za1v 9 wileha

I udenduiu 12 wiieia Tudruiulaediinn @n. 600 M3AuAIBasE (DC 600 Independent

Study) 6 B



WNUN1558Y (Program of Study)

WRUNISANEI @ WY A INgITWUS (Plan A: Thesis)

: WHY ¥ N15AUAIDaSE (Plan B: Independent Study)

%%1La%uﬁu§1u (Preliminary Courses)

SHEIYN

(Course Code)

wg. 118
PL 118
wg. 119
PL 119

Foiwn
(Course Title)
msdeansmsnannnaviailosy
Introduction to Digital Marketing Communications
msanwszeuTadinAne ey
Introduction to Graduate Studies

591 (Total)

AANSANEIT 1/2567 (&.0. - 5.0. 2567)
First Semester 2024 (1/2024 : Aug. - Dec., 2024)

SHEIYN

(Course Code)

&n. 669
DC 669
an. 670
DC 670
dn. 672
DC 672
dn. 673
DC 673

Fo3n
(Course Title)

nMdedsufoRmaiionisdeansnmnaindia
Practice-Based Research for Digital Marketing Communications
msnaIndeAesiiefumuayMsaunulasn
Search and Biddable Media Marketing
mi’mLLmuﬂﬁjwﬁUﬁaLLazmi’mLLmuﬁaI%wmﬂﬁﬂuﬁaaﬁﬁa
Audience and Digital Channel Planning
N3V NUNUTINAYNENITNAIARITA
Digital Marketing Strategic Planning

374 (Total) wau N (Plan A)

Uy v (Plan B)

Section 7341
280
(Credits)

Section 7341
nueAn
(Credits)

3

12
12



AANSANEIT 2/2567 (4.0, - W.A. 2568)
Second Semester 2024 (2/2024 : Jan. - May, 2025)

SHEIYN

(Course Code)

an. 671
DC 671
an. 620
DC 620
&n. 660
DC 660
dn. 674
DC 674
&n. 659
DC 659
&n. 600
DC 600

Fodw
(Course Title)
mMsnanadaiom
Content Marketing
nyAszideyataziauatoyadnIn
Data Analytics and Visualization
wiAluladldnsnainuazuInngsy
Marketing Technology and Innovation
MsdunMsAeaINInaIARIVaLUUY AN
Integrated Digital Marketing Communications Seminar
Wenus Wy n)
Thesis (Plan A)
NSAUATIIDETE (KU )
Independent Study (Plan B)
534 (Total) WU A (Plan A)

W U (Plan B)

mansanend 3/2567 (§.e. - n.a. 2568)
Summer Session 2027 (3/2024 : Jun. - Jul., 2025)

S GREE

(Course Code)

an. XXX
DC XXX
dn. XXX
DC XXX
an. 659
DC 659

Fodw
(Course Title)
Fndenividi 1 WKy @)
Elective Course | (Plan B)
FdenIvfl 2 (wiw )
Elective Course Il (Plan B)
NGTANUS (UHY n)
Thesis (Plan A)
534 (Total) W N (Plan A)

W U (Plan B)

Section 7341
wienn
(Credits)

3

18
18

Section 7341
wienn
(Credits)

3



naewin (Note):

W 0 : NeGwusS (For Thesis Program : Plan A)

Jv1096U (Core Courses) 15 nuena (credits)
Fywan1zav (Specialization Courses) 9 nuaena (credits)
INeNUS (Thesis) 12 mhedn (credits)
594 (Total) 36 iein (credits)
WAY ¥ : N15AUAT1BESZ (For Non-Thesis Program : Plan B)
Jv1096U (Core Courses) 15 nuaena (credits)
Fyan1zav (Specialization Courses) 9 nuaena (credits)
Auden (Elective Courses) 6 nuaena (credits)
1N13AUABEATE (Independent Study) 6 nuaena (credits)
594 (Total) 36 iein (credits)

B U : ANARUYTYHIANIIUTOUS (comprehensive) WU IV BT IR
(amziTguaoy (iounsnginu wse fuenegu 2568) *TUsnnTiaaeunis1inIsameideu
admission.bu.ac.th/erad 5ﬁ@'§’{7

Plan B: Pass comprehensive examination (registration: July / September 2025) *For more details
(such as registration or examination exact dates) please check “Comprehensive Examination

Schedule” via admission.bu.ac.th/erad



Uufinnan1sAnwvastnfne (Student’s Grade Record)

WNAAIFATUNIUUAS (N1SFBEITNITAAINAING)

M.Com.Arts (Digital Marketing Communications)

Semester/
Preliminary Courses S U | Exempted
Academic Year
PL 118 Introduction to Digital Marketing
Communications

PL 119 Introduction to Graduate Studies

. L. - o oL AZHUUIAAY  AZLULLDAEY
amansfngr | UnisAner | Ussandyn | sEdwn widdefin e .
Uszannia GEGEY

1 2024

2 2024

3 2024
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