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Timetable
Master of Communication Arts - Strategic Brand and Communication Management
Second Semester 2025
(February 7, 2026 - July 4, 2026)

Date Time Classes Instructors Remark
s 9.00 - 12.00 u. SBC622 Consumer Insights 9.l InuNanau (1-3)
24 31.7. 2569 13.00 - 18.00 4. | SBC622 Consumer Insights o.laie InwNandu (1-3)
s 9.00 - 1200 w. | SBC623 Channel Planning 3. ANYENUS ASWINUAT | (1-3)
31 4.A.. 2569
13.00 - 18.00 4. | SBC623 Channel Planning 3. ANYEWUS ASWINUAT | (1-3)
s 9.00 - 12.00 4. | SBC622 Consumer Insights 9.l InuNanau (4-6)
7 NN, 2569
13.00 - 18.00 4. | SBC622 Consumer Insights o.laie InwNanau (4-6)
\@ns 9.00 - 12.00 W. | SBC623 Channel Planning A3, MIPZAUS ATLLUAT | (4-6)
14 AN, 2569
13.00 - 18.00 4. | SBC623 Channel Planning 3. ANBLIUS ASUWLUAT | (4-6)
s 9.00 - 12.00 4. | SBC622 Consumer Insights o.lahe nwuanauy (7-9)
21 N.W. 2569 13.00 - 18.00 . | SBC622 Consumer Insights o.laie InwNandu (7-9)
s 9.00 - 12.00 4. | SBC623 Channel Planning 3. MNBZIUS ASUUAT | (7-9)
28 N.W. 2569 13.00 - 18.00 4. | SBC623 Channel Planning 3. ANYENUS ASWINUAT | (7-9)
135 1A39n15 SBC Workshop for 1. Ice breaking
7 3.a. 2569 Capstone Project 2026 2. Asedoumsvilasens
Campaign guideline U3MIuUTUAuaz o
\WINaENs
3. fnwgaiunagnsns
Aoa509FnI¢ U SDGs
Campaign guideline IA.ATNINTUN YUY
HNA.AT.099719 A9 IND9
@3 Students start to create a campaign
14 §1.0.2569
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Timetable
Master of Communication Arts - Strategic Brand and Communication Management
Second Semester 2025
(February 7, 2026 - July 4, 2026)

Date Time | Classes Instructors Remark
s thanwthiulasins “uitosiaumie” 7 o dniiu 2.vay3
21 31.A. 2569
Rt 9.00 - 12.00 u. SBC 621 Strategic Brand FAATNININN YUY (10)
28 il.A. 2569 Communication Capstone IA.93.YUN ?;Ifﬁ‘ﬁi (10)
Project NA.AT.99077 deiames | (10)
Coaching #1 HA.AT.I5N9E WI9EN (10)
HA.A5.8308 B3IARAL (10)
2.49717% Wugngny (10)
HA.03. wadalrdy nunaw | (1)
eyl
57.73.31591 gvizdun (1)
0.4f07 23Ranszga (1)
s 9.00 - 12.00 w. | GUEST NO. 1
41318 2569 13.00 - 16.00 u. GUEST NO. 1
\ng Group study : Campaign
18 14.8. 2569
@3 9.00 - 12.00 u. SBC 621 Strategic Brand FANTWINTNYL YUY (11)
25 131.8. 2569 Communication Capstone IA.AT.YYUN Efﬁ‘ﬁi (11)
Project HA.09.899713 F9aINe9 (11)
Coaching #2 HA.AT.35N9Y MIaEN (11)
HA.A5.8308 B3IARAL (11)
2.49717% Wugngny (11)
HA.03. Wdairdy nunaw | (2)
dlsaul
5A.05.3159% anSdin )
0.4f67 23Ranszga 2
\ng Group study : Campaign
2 N.A. 2569
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Timetable
Master of Communication Arts - Strategic Brand and Communication Management
Second Semester 2025

(February 7, 2026 - July 4, 2026)

Date Time Classes Instructors Remark
R 9.00 - 12.00 u. SBC 621 Strategic Brand IAATNINTNUN YUY (12)
9 w.A. 2569 Communication Capstone IF.N9. YU ?j%ﬁi (12)
Project NA.AT.89077 duiames | (12)
Coaching # 3 HA.AT.35NeE Madn (12)
HA.A5.8308 D3IARAL (12)
.49 ugngny (12)
A3, Wedalrdy nunew | (3)
ndlsal
57.73.31591 gvizdun (3)
0.4fE 2sdamsna (3)
s 9.00 - 12.00 4. | GUEST NO. 2
16 W.A. 2569 13.00 - 16.00 u. GUEST NO. 2
Rt 9.00 - 12.00 u. SBC 621 Strategic Brand FAATNININU YUY (13)
23 W.A. 2569 Communication Capstone I7.93.YUN ?fﬁ‘ﬁi (13)
Project NA.AT.99977 duiames | (13)
Coaching # 4 HA.AT.35N9Y MaLEN (13)
HA.A5.8308 D3IARAL (13)
2.49717% Wugngny (13)
NA.AT. WIAaidY nunew | (4)
ndlsal
57.73.31591 gvizdun @
0.4fD 2sdamsna @)
\ng Group study : Campaign
30 n.A. 2569
1135 9.00 - 18.00 u. Campaign consultation 57.73.31591 gvizdun (5-7)
6 .4, 2569 0.4fE7 2sdamsna (5-7)
9.00 - 18.00 u. Campaign consultation 57.73.31591 gvisdun (5-7)
0.4fE 2sdamsna (5-7)
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Timetable
Master of Communication Arts - Strategic Brand and Communication Management
Second Semester 2025
(February 7, 2026 - July 4, 2026)

Date Time Classes Instructors Remark
R 9.00 - 12.00 u. SBC 621 Strategic Brand IA.ATNINITNU YUY (14)
13 31.8. 2569 Communication Capstone IF.N9. YU ?fﬁ‘ﬁi (14)
Project NA.0T.89977 dwiames | (14)
Coaching # 5 HA.AT.35N9E MIaEn (14)
HA.A5.8308 D3IARAL (14)
2.49717% Wugngny (14)
HA.e3. Wedaldy nunew | (5)
ndlsal
57.73.31591 gvizdun (8)
0.4fE7 2sdamsna (8)
135 Group study : Campaign
20 #.4. 2569
\ng SIWTIUNANUATARENTTUANT NALAT. WA NUNW
27 $1.8. 2569 Welsau
135 SHOWCASE /UsznfiNa WiausuiletalauatuyanAMenIsunIsAIeuen
4 n.A. 2569




