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M.Com.Arts (Digital Marketing Communications)
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BANGKOK UNIVERSITY
Program of Study

M.Com.Arts (Digital Marketing Communications)

Thai Program (Weekend Class)
1" Semester 2017 Entrants

Plan A: Thesis / Plan B: Independent Study

(Section 7341)

Preliminary Courses

Course Code

Course Title

Credits

PL 115 Fundamental Brand Communications -
PL 116 Communication Theories -
PL 117 Market Research and Consumer Insights -
PL 118 Introduction to Digital Marketing Communications -

Total

First Semester (1/2017)

1/2017 Entrants

Course Code Course Title Credits
DC 652 Search Marketing 3
DC 653 Digital Content Marketing and Content Development 3
DC 654 Channel Planning 3
DC 656 Strategic Planning 3

Total (Plan A & B) 12

Second Semester (2/2017)

1/2017 Entrants

Course Code Course Title Credits
DC 651 Qualitative Research in Social Media Management 3
DC 655 Performance Marketing 3
DC 657 Digital Creativity and Copy Writing 3
DC 658 Digital Campaign Management 3
DC 659 Thesis (Plan A) 6
DC 600 Independent Study (Plan B) 6

Total (Plan A) 18
(Plan B) 18




BANGKOK UNIVERSITY
Program of Study
M.Com.Arts (Digital Marketing Communications)
Thai Program (Weekend Class)
1" Semester 2017 Entrants

Summer Session (3/2017) 1/2017 Entrants
Course Code Course Title Credits
DC XXX Elective Course | (Plan B) 3
DC XXX Elective Course Il (Plan B) 3
DC 659 Thesis (Plan A) 6

Total Plan A 6
Plan B 6
Note:

For Thesis Program (Plan A)

Core Courses 15 credits
Specialization Courses 9 credits
Thesis 12 credits

Total 36 credits

For Non-Thesis Program (Plan B)

Core Courses 15 credits
Specialization Courses 9 credits
Elective Courses 6 credits
Independent Study 6 credits

Total 36 credits

Pass the Comprehensive Examination. (f83a@UR U150 UUTEIaANNTBUIALT

UUNMINYIRYANNUR)
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M.Com.Arts (Digital Marketing Communications)

Semester/

Preliminary Courses S U | Exempted
Academic Year

PL 115 Fundamental Brand Communications

PL 116 Theory of Digital Marketing Communications

PL 117 Market Research and Consumer Insights

PL 118 Introduction to Digital Marketing

Communications
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