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M.Com.Arts (Strategic Communication)
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PRELIMINARY | PL 111 Academic Writing - -
COURSES PL 112 Data Analysis and Interpretation - -

1 CORE CA 651 Strategic Communications Theories 3 -
COURSES CA 652 Communication Research 3 -
CA 653 Contexts in Strategic Communications 3 -
CA 654 | Stakeholder Relationship Management 3 -
2 CORE CA 655 Strategic Communications Seminar 3 -
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Plan A/ CA 656 | Strategic Corporate Communication 3 -
Plan B CA 657 | Strategic Communication Planning 3 -
CA 658 | Strategic Message Management 3 -
CA 659 Quantitative Communication Research - 3 -
CA 660 | Qualitative Communication Research } e 3 -
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ALaen (ELECTIVE COURSES)
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Usstnnin VAU Foimn VYol
INDEPENDENT CA 701 Independent Study 3
ELECTIVE
ELECTIVES IN CA 611 Leadership and Team Communication 3
CORPORATE CA 612 Communications Entrepreneurship 3
ENTREPRENEURSHIP CA 613 Negotiation and Collaboration 3

CA 614 Communication for Management 3
CA 615 Change Management 3
CA 616 Communication Outcome Management 3
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ELECTIVES IN CA 617 Advanced Issue Management and Crisis 3
STRATEGIC PUBLIC Communication
COMMUNICATION CA 618 Brand Communication Strategy 3
MANAGEMENT CA 619 Strategic Public Relations Management 3

CA620 Advanced Advertising Management Strategy 3
CA621 Political Communication Management 3
ELECTIVES IN CA 622 Communication Management for Corporate 3
CONTEMPORARY Social Responsibility
ISSUE CA 623 Social Marketing Campaign 3
COMMUNICATIONS CA 624 Health Communication and Advocacy 3
CA 625 Cross-Cultural Communication 3
CA 626 Strategic Communications for Sport and 3

Entertainment Business
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ELECTIVES IN NEW MEDIA, CA 627 | Media Literacy and Media Criticism 3
EVENTS AND CA 628 | New Media and Innovative Media 3
INNOVATIVE MEDIA Management
MANAGEMENT CA 629 | Events and Sponsorship Management 3

CA 630 | Production of Strategic Communications 3
CA 631 | Corporate Print and Online Publication 3
CA 632 | Creative Interdisciplinary Project 3
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BANGKOK UNIVERSITY
Program of Study
M.Com.Arts (Strategic Communications)
TP (Night / Day)
1" Semester 2016 Entrants
Academic Year 2016 (First Year)

(Night=Sect. 7321 / Day=Sect/7331)
Plan A: Thesis Program

Preliminary Courses

Course Code Course Title Credits
PL 111 Academic Writing -
PL 112 Data Analysis and Interpretation -

First Semester (1/2016) 1/2016 Entrants
Course Code Course Title Credits
CA 651 Strategic Communications Theories 3
CA 652 Communication Research 3
CA 653 Contexts in Strategic Communications 3
CA 656 Strategic Corporate Communication 3

GuanIzanun WY N/ WY 9.)
Total 12
Second Semester (2/2016) 1/2016 Entrants
Course Code Course Title Credits
CA 654 Stakeholder Relationship Management 3
CA 657 Strategic Communication Planning Quamiganun waw 1./ Wi 2.) 3
CA 658 Strategic Message Management (AU an1gany b n./ b U.) 3
CA 659 Quantitative Communication Research (33 aw1ganu1 Wiy n./ Wau 2.)
YD) 3
CA 660 Qualitative Communication Research (v amngavn waw 1./ WHy 2.)
Total 12




BANGKOK UNIVERSITY
Program of Study
M.Com.Arts (Strategic Communications)
TP (Night / Day)
1" Semester 2016 Entrants
Academic Year 2017 (Second Year)

Plan A: Thesis Program

First Semester (1/2017) 1/2016 Entrants
Course Code Course Title Credits
CA 655 Strategic Communications Seminar 3
CA 700 Thesis 3-12
Total 3 +(3-12)
Second Semester (2/2017) 1/2016 Entrants
Course Code Course Title Credits
CA 700 Thesis 1-9
Total 1-9
Note:
For Thesis Program (Plan A)
Core Courses 15 credits
Specialization Courses 12 credits
Thesis 12 credits

Total 39 credits




BANGKOK UNIVERSITY
Program of Study
M.Com.Arts (Strategic Communications)
TP (Night / Day)
1 Semester 2016 Entrants
Academic Year 2016 (First Year)

(Night=Sect. 7321 / Day=Sect/7331)
Plan B: Non-Thesis Program
Preliminary Courses

Course Code Course Title Credits
PL 111 Academic Writing -
PL 112 Data Analysis and Interpretation -

First Semester (1/2016) 1/2016 Entrants
Course Code Course Title Credits
CA 651 Strategic Communications Theories 3
CA 652 Communication Research 3
CA 653 Contexts in Strategic Communications 3
CA 656 Strategic Corporate Communication (3 1aW1Ea1v7 WHY 1./ LEY 2.) 3

Total 12
Second Semester (2/2016) 1/2016 Entrants
Course Code Course Title Credits
CA 654 Stakeholder Relationship Management 3
CA 657 Strategic Communication Planning Q¥ am1gavn b n./ i 9.) 3
CA 658 Strategic Message Management (3 L@WIZa1UT WU 1./ WHY 2.) 3
CA 659 Quantitative Communication Research (Juamizanun wiw 0./ W 2.) 3
CA 660 o o 738 -
Qualitative Communication Research (Qaw1ganvn b ./ by 2.)
Total 12
Summer Session (3/2016) 1/2016 Entrants
Course Code Course Title Credits
2 Elective Courses 6

Total 6




BANGKOK UNIVERSITY
Program of Study
M.Com.Arts (Strategic Communications)
TP (Night / Day)
1" Semester 2016 Entrants
Academic Year 2017 (Second Year)

Plan B: Non-Thesis Program
First Semester (1/2017)

1/2016 Entrants

Course Code Course Title Credits
CA 655 Strategic Communications Seminar 3
CA 701 Independent Study 3
1 Elective Course 3
Total 9
Note:
For Non-Thesis Program (Plan B)
Core Courses 15 credits
Specialization Courses 12 credits
Elective Courses 9 credits
Independent Study 3 credits
Total 39 credits
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M.Com.Arts (Strategic Communication)

.. Semester/
Preliminary Courses S Exempted .
Academic Year
PL 111 Academic Writing
PL 112 Data Analysis and Interpretation
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