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COMPETING IN THE
INFORMATION AGE

Did you know ...

» Avatar, the movie, took over 4 yrs to make and
cost $450 million uwsnnelaleane $2.8 wuarwinlanimee

nnsnauensatudeasulal (online) asnlau (Offline) uas
N30T

» Lady Gaga’s real name is Joanne Angelina
Germanotta wea ilalasdudayalu Google

» It costs $2.6 million for a 30-second advertising
time slot during the Super Bow!| wsziifannn daazls
AgunneiiagmuauuNInazianuanin uazmalulatidou
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Usuilgalog ps.ieyas (a.Tuil) Ausasd



COMPETING IN THE o
INFORMATION AGE

» Examples of the power of business
and technology

amazon
"

Amazon — Not a technology company;
primary business focus is selling books

Netflix — Not a technology company; e
primary business focus is renting videos Zappos@

Zappos — Not a technology company;
primary business focus is selling shoes

1-3
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Filter list by:

OLDEST  YOUNGEST  WOMEN INDUSTRY W

RANK

NAME

Jeff Bezos

Bill Gates

Bernard Arnault & family

Warren Buffett

THE REAL-TIME BILLIONAIRES LIST

2020 List

COUNTRY/TERRITORY Vv

Request Spreadsheet

NET WORTH

$1247B

$10418B

$92.08

$76.3 B

CHANGE

$0

$0

$0

$0

Reprints

AGE

56

65

i

20

Search by name, source, or location

SOURCE

Amazon

Microsoft

LVMH

Berkshire Hathaway

COUNTRY/TERRITORY

United States

United States

France

United States

https://www.forbes.com/billionaires/#234d240251c7




#1 Jeff Bezos

CEC and Founder, Amazon

REAL TIME NET WORTH

as of 410,20

$124.7B

e Jeff Beros founded e-commerce colossus Amazon in 1994 out of his garage in Seattle.

He remains CEO and owns a nearly 11.2% stake.

« He divorced his wife MacKenzie in July 2019 after 25 vears of marriage and

transferred a quarter of his Amazon stake to her.
e MacKenzie Bezos's 4% slice of Amazon malkes her one of the world's richest women.

e In 2018, Amarzon had S230 billion in revenues and a record %10 billion in net profit,

up from 53 billion the prior year.

e In March 2020, Amazon announced it would hire 100,000 workers to meet

inereased demand during the coronavirus pandemie.

* Bezos owns The Washington Post and Blue Origin, an asrospace company that is

developing a rocket for commercial use.
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» 1.Globalization (arauilulanidms) = the integrated
internationalization of markets and corporations, has

changed the way modern corporations do business. =
N13ysuINITANKITuINWIT ATRRaTALazLFEm Daluniaulasudnnig

ga9tiFEnLuL ud lunnsdsznaugana

Apple,Amazon,
Google, GE, Cocacola

http://fortune.com/2015/02/1
9/wmac-globalization2-0/



http://fortune.com/2015/02/19/wmac-globalization2-0/

Positioning of SAP Business One s ==

Partner

Localizations

Mobile solutions faasing 1 Auadsausly

TamAamiu
Scope Key benefits
> SAP Business One for iPhone and iPad covers all important business * Better informed employees with access to the most
processes, as well as supports ease in extensibility relevant data
* Software Solution Partners co-innovate and distribute apps for * Managers, executives, sales reps, and service techs
Industries, business processes or specific technical approaches on various stay informed about their business, view reports,
platforms manage contacts, and handle sales and service

activities
* Real time business decisions anytime, anywhere
* Higher productivity

% Opening Baiance

A Aens

& Business Partners

e ————

}.,.,,, .
o

B incoming Amount B Gutgoing Arcunt B et

More information:

2= Price Lists

= Sales Opportunities

C Sales Quotation

(scope, details, and

Sales Order

free trial)

https:/mwww.youtube.com/watch?v=S5d6WrzOUtw y 7


http://service.sap.com/~sapidp/011000358700000988962010E/B1_Mobile_App_Intro.pdf
http://ecohub.sap.com/store/mobility/catalog/
https://www.youtube.com/watch?v=Vji-xxUa7FM
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» 2. Innovation (wimnssn) = the new products, services,

methods, and organizational approaches that allow the
business to achieve extraordinary returns. = &usn 1inns

75719 war wanisaasasAnsuuyluanvinligsnatlssauannudiisantineii

Best CES 2020 Smart Home Tech: 25 Awesome Gadgets 2020

https://www.youtu

be.com/watch?v=i
L FcHC-7RA

Best CES 2020 Smart Home Tech: 25 Awesome Gadgets
857,741 views * Jan 12, 2020 ifls 78K @ 317 & SHARE



https://www.youtube.com/watch?v=iL_FcHC-7RA
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) Gallery

- 7 Ways to Make
Linked (e "™

, LinkedIn Help You
Find A Job

R

Launch Gallery
8 images

Reportedly, LinkedIn has 433 million users, more than a quarter of whom are
in the US. Two new members join every second — when LinkedIn was founded
in California in 2003, 4,500 members joined after its first month. There are
106 million monthly unique visitors to the website and in the first quarter of
2016 there were 45 billion page views, up from 57 billion the previous quarter.

But it's not just the numbers that matter. Much of the company's value derives
from content. Its 2015 revenue was $2.9 billion, which was a 35% increase on
the previous year. Just as valuable - perhaps even more so - is the data that the
site amasses. It knows where people work, their skills, ambitions, who they
went to school with and what interests groups people share. LinkedIn knows
about people better than Microsoft does. Or did.

Penjira Kanthawongs
Faculty Member at Bangkok University
Bangkok University « University of Nebraska-Li
sunaing - 26 88

Boeaiuin

Uszaunsol

Faculty Member
Bangkok University

MsAnm
% enufimboin University of
Nebraska-Lincoln
amanysalvas Twsvla: Busu Ph.D., MIS
2004 - 2007
University of Houston
% M.BA,MIS
UABUDTAVDIAM 2000 - 2001
Wuduidmivan
University of Houston
6 P 5 0 AR 5 “ B.B.A., Marketing & Finance
TeshmnTwiid madhnksems MIuERIRanTs 1995 - 2000
VDIAM Aum =
F
& mwmiladuoin £ umInndosisunand

wRtlidwmndassmmnunaoutiaduTamaty &
WwWanmlstuveasTamadanamniBausadio

B.B.A,, Accounting & Marketing
1993-1995

Ginsa
in) Tns'Ivdvaoam

-kanthawongs-53a7315

= Swa

penjira.k@bu.ac.th

https://www.linkedin.com/in/penjira
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| took a ride in Waymo's fully driverless car

362,357 views * Dec 9, 2019 ifp 69 @ 329 & SHARE

Il

+ SAVE

https://www.youtube.com/watch?v=__ EoOvVKEMo


https://www.youtube.com/watch?v=__EoOvVkEMo

- InsAwnwionum whwauila-Oa
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» 3.Sustainability (ausiselu) = the use of business practices to

manage the triple bottom line (the management of traditional
profit/loss, social responsibility,and environmental
responsibility of the organization.

Leadership in Energy and Environmental Design — LEED Certification
for being a business that is friendly to the world.

Farm to Car: The Next Frontier in Sustainability
https://www.youtube.com/watch?v=Aa9d77hNN-0 13


https://www.youtube.com/watch?v=Aa9d77hNN-0

How I Did It: Zappos’s CEO on Going to

1
L 4

Extremes for Customers faasg 2 AUALAZUS N5 ST

<« C' | @ Secure | httpsy//hbr.org/2010/07/how-i-did-it-zapposs-ceo-on-going-to-extremes-for-customers

WHEN LARGE COMPANIES Al
AT ENTREPRENEURSHIP THA

FREE ARTICLE DOWNLOAD

= mENU Q

Harvard COMPETITIVE STRATEGY
Business

Review How I Did It: Zappos’s CEO
on Going to Extremes for
; Customers

by Tony Hsieh

UUUUUUUUUUUUUUUUUUUUUUUUUUU

The Idea: In search of high-caliber employees to staff its call center, Zappos relocated the entire company from
San Francisco to Las Vegas in 2004. Here’s why the move made sense

8 Ontee Shoss,Coming | x

© www.zappos.com

Topgest S

https://hbr.org/2010/07/how-i-did-it-zapposs-ceo-on-
going-to-extremes-for-customers




Muhammad Yunus - Banker to the
Poor

1
(-4

Aagg 3 UsN15NsasyY

ﬁGRAMEEN“‘

This brief documentary provides a quick overview of one of the greatest humanitarians
of modern times. A Nobel Prize-winning Social Entrepreneur, Muhammad Yunus
invented the idea of micro-finance to help combat global poverty.

%%

https://www.youtube.com/watch?v=Q3yUfZ2wTA4

15 diudgalne ms.iiayas 15


https://www.youtube.com/watch?v=Q3yUfZ2wTA4

Muhammad Yunus - Banker to
the Poor (2)

VATRSATY

This is to certify that
the research report for

. /me Positively Affecting Brand Loyalty of Sportswear Pmduds
of Athletes in Banynok v

https://www.facebook.com/KasetsartBu
sinessSchool/videos/782585025451645

nsvm 51

roiwi 2562
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[ www.tcdc.or.th/src/22693/www-tcdc-or-th/GREENNET-SE-tinznanniiti-venuuasdaansd

TCDC What’s On Exhibition Articles

TufunnaiamsuanamIsAidvgnrnaas 1 Maidusiuadnnaliunuardeaia Jedenunaiaiutang luaisuasansnlila
TuaaNuduvias uadedeaailssia N ildvnanndasiaiEang NidanNuavlaadelun1svindvag Wiadvaudnaln

U3 AZULIUN ladd ana snaamuaasuniinildnassuvestdulsiinauarszduian ddive WA U B ATASTULLLY
Sunsd Ml aiduuavioidan muhvidudusinalauiinaduaia uanae waziaaaiwuvinduy wadsmaumluniasuwaaau
asenssnusnavill dudndieuasWiiusuIuIE INdanste “Aaatniuw’ W davassuwnannliival tiadlasAuwlaiiu
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http://www.tcdc.or.th/src/22693/www-tcdc-or-th/GREENNET-SE-%E0%B9%80%E0%B8%9E%E0%B8%B2%E0%B8%B0%E0%B8%81%E0%B8%A5%E0%B9%89%E0%B8%B2%E0%B8%81%E0%B8%B2%E0%B9%81%E0%B8%9F-%E0%B8%82%E0%B8%A2%E0%B8%B2%E0%B8%A2%E0%B8%9C%E0%B8%A5%E0%B8%AA%E0%B8%B9%E0%B9%88%E0%B8%25
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Globalization + innovation + Sustainability
Aaasine 1 Aumnaglalan1ATmy AUTANSTH WA ATNEIEU

Panorama Soy Ink ufindisilitdsasdia Wilautan

https://www.youtube.com/watch?v=Dk6SQ-
hvLxQ 18



https://www.youtube.com/watch?v=Dk6SQ-hvLxQ
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NUIUINII Globalization + innovation + Sustainability

A1asiNg 2 AUAINILIAlaNI NN NUIANTTH LLAS AINENEIY

K Fresh winyamiassuinassulningnsnitvaussaan

https://www.youtube.com/watch?v=eA6m2hKgP
-M
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https://www.youtube.com/watch?v=eA6m2hKgP-M
https://www.youtube.com/watch?v=eA6m2hKgP-M
https://www.youtube.com/watch?v=eA6m2hKgP-M

au gen X aayananiiad a.A. 1965-1979 udl a.a. 2020 aveny 41-55 1
augen y asyananiiad a.A. 1980-1994 wil a.n. 2020 aveny 26-40 1
A gen z asyananiint a.A. 1995-2012 wil aa 2020 azeng 8-25 1
» Strength + Opportunity = gnlidnandi

Netflix anunsnlsudadniuglings Gen'Y ay LﬂuW@Q“ﬂULﬂ@’ﬂuslu’ﬂﬂ 20 ﬂmwmmnw IGF
anwnsnufusdhiuglangs Baby Boomer X, Millennials ntulddan nszngaiaaT
fmm Uz fan it way Netflix mmLmﬂuwmm?@qmuiumm@mLmemmmmu
1N eﬁqm%mwmwmmmmiuiaﬂmmummwlﬁ%muumﬂmwmnwumm Tpae

ARENg 3 Uﬁ‘ﬂ'l‘é“l’lm’lilvlﬁﬁﬂﬂ'lﬂ‘)ﬁuu AUIRNTTH RS ANNEIIEY

Which Generation are You?
. Births | Births = Youngest | Oldest Age
Generation N
eneration Name St End  AgeToday | Today
The Lost Generation
The Generation of 1914 1830 | 1915 103 %
The Interbellum Generation 1901 1913 105 "7
The Greatest Generation 1910 1924 94 108
The Silent Generation 1925 1945 73 93
Baby Boomer Generation 1946 | 1964 54 72
Generation X (Baby Bust) 1965 | 1979 39 53
Xennials 1975 1985 33 43
Millennials
1980 1994 24 38

Generation Y, Gen Next
iGen/GenZ 1995 2012 4 23
Gen Alpha 2013 2025 1 5

("age if still alive today)

" e
\ :

GETTY - CONTRIBUTOR

Various labels are used to describe generations, but there are a few overlaps

20

https://www.thesun.co.uk/fabulous/5505402/millennials-baby-boomers-generation-
groups-z-y-x-explained/



» Weakness +
Opportunity = simunan

N1l

asann Netflix gasasis
AUAVBURY Witlann
(Content Providers)
i HBO Tuatflu Netflix

satii Netflix anunsnasans
daunas (Backwards

Vertical Integration)
Hugnann e ungioals

BAUNA B

oo o -

Netflix uantays matuil 2018 aziiaadianaumuss2u 1,000 Bav

By: sunnywalker ﬁ &) on 15 May 2018 - 08:52 Tags: Netflix

Ted Sarandos amindhamaumusnag Netflix van 85% wasdunarasvulmivinliiunisvin

aasiaaautnusd Modsd wilv Tusansu uazdouanalrziinialull 2018 i Netflix aviiaasiia
- - -~ - - - = e - v -

Aaumusionuasa 1,000 (a9 dodsustdauilliaudoduilasiiiiun 470 Gas

Sarandos vanalnin dastouarlisaiisas dasnisvasuniudiuntady Netflix uaznisis
. - - - - - - - - - ~ .
avnwidediadoonavaanmtilamiddaanismsisnuiiadudasoinag

Matagafonriudaaniu Netflix §§ Ryan Murphy si@$1 American Crime Story, American Horror Story uaz
Nip/Tick siu Shonda Rhimes gi&shg Grey's Anatomy uay Scandal uardaaraaiauda Guillermo del Toro simshe
nivasasuiuidniliialiluzas The Shape of Water, Pan’s Labyrinth, Hellboy, Pacific Rim Tamuianadazasie
Aaumusiduasnduuu Netflix Tazaniy

1inzi1a1u Sarandos JndaviuativlsAunisnasidunauaaiaaaiuiioaia Sarandos uanii nistadaulnlga
aanINIIMENAR

1uil 2019 Disney aznaawmaunsiilaniuu Netflix tiavinuinisansusiouasauias

\|
vy

THE WEINSTEIN COMPAN

FUI

WATER

Lot %

AMFUWsNuAVYavunudae Stranger Things
atwann Shutterstock Tman CarlaVanWanoner

dsulgalag s wicydsn (e.Tuil) Ausaed
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SMEs Start Up

sum:

ouAUwSoUSLAINU
e B0 SMES Start Up.
AunPAoUAAGSNASSA WD
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ot »

Auife GSB SMEs StartUP

Buoqshe » > - SMES » » Bb GSB SEs StartUp
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sasananuundnn Gen Y, Gen Z siuanunonnuuInisssnalssnia tnakaadng

1. WIANIIN 2. Lan1A761% 3. 8983 il

agduanmsyuzseiaszaulszmavesiminansn u.ngunn 1 2562 F19@01U N.W. 2562 13 5.9, 2562

b 1) 1R0U NN, 2562 FULOUA 2 11 5 angies UA.AMZUTHITD TASUNUMIANYI YaaA1 30,000 LN
https://www.facebook.com/100001033519761/videos/2325577257486702/

b 2)1f0U 1.8, 2562 FULOUAY | 1N 01D UAAMZIYT 185 UNUMIANET YaA1 50,000 VN
https://www.facebook.com/504144396681997/videos/687951148301320/2v=687951148301320

b 3)1f0u 1.8, 2562 FULOUAU 2 11 Unseen UAAMZUIHITA 13 UNUMIANET YaA1 30,000 VN

https://www.youtube.com/watch?v=A3sR7DM2kr8&feature=youtu.be

b 4)1f0U n.A. 2562 ¥ULOUAD 1 iy Toy Story UA.AMZUTHIFA TASUNUMITANYI YA 50,000 LN

P https://www.facebook.com/100001033519761/vide0s/2595072343870524/
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https://www.facebook.com/100001033519761/videos/2325577257486702/
https://www.facebook.com/504144396681997/videos/687951148301320/?v=687951148301320
https://www.youtube.com/watch?v=A3sR7DM2kr8&feature=youtu.be
https://www.facebook.com/100001033519761/videos/2595072343870524/
https://www.facebook.com/100001033519761/videos/2325577257486702/
https://www.facebook.com/watch/?v=687951148301320
https://www.youtube.com/watch?v=A3sR7DM2kr8&feature=youtu.be
https://www.facebook.com/100001033519761/videos/2595072343870524/

Information Technology’s
Impact on Business

Business Functions Receiving the Greatest Benefits from
Information Technology

70 %

51 %
42 %
39 %

31 %

17%
17%

1-24
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ELIMINNATE DUMB CONTACTS

| BEST SERVICE
| 0 SERVICE

292 views

BE PROACTIVE

03

BILL PRICE & DAVID JAFFE

THEBEST
SERVICEIS
NO SERVICE

HOW TO LIBERATE YOUR CUSTOMERS
FROM CUSTOMER SERVICE,
KEEP THEM HAPPY & CONTROL COSTS

7 w‘

- 4
-~ ¢
N
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https://www.youtube.com/watch?v=cg2K9oSw404
https://www.youtube.com/watch?v=cg2K9oSw404

Information Technology’s
Impact on Business

Information Technology Project Goals

81 %
1%

66 %

54 %

16%

31 %

Usuilgalog ps.ieyas (a.Tuil) Ausasd
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Other IT vocabularies

» Internet = the world’s largest computer

network.

» Intranet = An internal network based on

Web technologies that allows people within
an organization to exchange information and
work on projects.

» Extranet = A network based on Web

technologies that allows selected outsiders,
such as business partners and customers, to

access authorized resources of a company’s
intranet.

internet5 qif

mcp.ac.th

intranet_or_corporate_portal gif

phumpu.blogspot.com

Customer_1

\l

= g

Customer_2

\‘

. g

ExtranetCaseStudy png
ﬁia;h Com

From: Stair, R. & Reynoldes, G. (2012). Information Systems. 10t Ed.

Course Technology : Cengage Learning
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» E-commerce = Conducting business activities (e.g.
distribution and selling) electronically over computer

networks.

AL OIUT ArLLiL T D

Decision Makers
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5d55-"1[](] (Field reporty
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» Decision supporting system (DSS) = An organized

collection of people, procedures, software, databases, and
devices used to support problem-specific decision

making.

From: Stair, R. & Reynoldes, G. (2012). Information Systems. 10" Ed.

Course Technology :Cengage Learning
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Information Technology Basics

» Information technology (IT) —a
field concerned with the use of

technology in managing and
processing information nuedy

a a A 9 o Y =
AN TN ETRIALNNT N AL la g ln1g
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» Information technology is an
important enabler siagaz of business

success and innovation
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Information Technology Basics

» Management information systems (MIS) — a
general name for the business function and
academic discipline covering the application of
people, technologies, and procedures —

collectively called information systems — to solve
business problems

» MIS is a business function, similar to Accounting,
Finance, Operations,and Human Resources

suilgslae as.iioyas (8.1udl) Ausaed

30



nauaNNNwITsesfnd avinin MBA-BU ins ©
waumansldsunsanangas Day, Weekend, Eng.

pAnnaulIRan.aange 1 KU, SPU

Conf-Eng

Usuilgalog ps.ieyas (a.Tuil) Ausasd



SHYNAUAUIUDNIANNASUS: IV IAUOWANIUINUS: AUINE
UHA3NUPAUATINYSSSUASSAASIN
Thel9.2sTOUINational|ResearchiConference

5UR 29 WARMIOU 2562

U 91A1SIAANWS:INYSE 80 WSSWI UKIINYIAUATINUSSSWIESIY

Abstract

This research objective is to study the influence of product information, ease of use, customization,
order fulfilment, the responsiveness of customer service, electronics word of mouth, and care for other
customers towards customer loyalty of Kuroko Toy Online Shop's customers. The sample group consisted
of 207 Kurcko Toy Online Shop's customers. Multiple Regression Analysis was used to analyze the data.
The result showed that electronics word of mouth, order fulfilment, care for other customer, and product
information had the positive influence on the customer loyalty of Kuroko Toy Online Shop's customers at
the significance level. Ease of use, customization, and responsiveness of customer service had no positive
influence on the customer loyalty of Kuroko Toy Online Shop's customers all significant.

Keywords: Positive influence, Customer loyalty, Online store
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Factors Positively Influencing Custorner Loyalty of Kuroko Toy Social Networking

Online Shop's Customers
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The 14™ National and International Sripatum University Conlerence (SPUCON2019) 19" December 2019

FACTORS AFFECTING COLLEGE STUDENTS’ INTENTION TO USE

“DIANPING” APPLICATION IN HAIDIAN DISTRICT OF BEILJING, CHINA

Meng Yang

Master of Business Administration

Graduate School/ Bangkok University
E-mail: meng.yangl{@bumail.net
Advisor: Dr. Penjira Kanthawongs

Business Computer Department/ School of Business Administration/ Bangkok University

E-mail: penjira. k@ bu.ac.th

ABSTRACT

This study was aimed to find out factors affecting college students' intention to use “Dianping”
application in Haidian District of Beijing in China. These factors were performance expectancy, effort
expectancy, social influence, facilitating conditions, personal innovativeness, quality of the food, and online
review. The total samples were 220college students in Haidian District of Beijing in China. The survey
questionnaire was used to be collecting data instrument. The research was revealed that most of the respondents
were females, the ages between 24 to 29 years old, undergraduate students, with average monthly allowances of
4,001-5,000 yuan per month. They intended to choose to use the “Dianping’ application at lunch time. Moreover,
the research found that only facilitating conditions, online review, and effort expectancy had respectively positive
effect towards intention to use ““Dianping” application with statistically significant level of .05. Descriptive
statistics and multiple regression analysis were used in the data sets. The implication and future research also

suggested in this study.
NATIONAL AND
INTERNATIONAL

SRIPATUM
UNIVERSITY

CONFERENCE
2019

Keywords: Dianping Application, College Students, Intention to Use, China
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Influences of environmental and hedonic motivations on intention to purchase green products: An extension of the theory of planned behavior
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Dooyoung Choi, Kim K. P. Johnson

T Download PDF ~ Abstract v Export v
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T Download PDR, ~ Abstract v Export v
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Journal of Retailing and Consumer Services 47 (2019) 330-347

Contents lists available at ScienceDirect ; & RUTAILING
. CONSUMER
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Journal of Retailing and Consumer Services |
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|
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The influence of identity-driven customer engagement on purchase )
. . o Chack fer
Iintention L
Catherine Prentice™”, Xiao Yun Han™", Lian-Lian Hua", Lin Hu"
* Griffith Business School, Griffith University, Australia
" Business School, Sun Yat-sen University, Guangzhou, China
ARTICLEINFO ABSTRACT
Keywords: Drawing on social identification theory and motivation of expectancy, the current study examines the re-
Social identification lationship between social identification, customer engagement and purchase intention in the context of online
Customer engagement communities. Social identification is operationalised into person-to-person and person-to-community identifi-
Purchase

cations, whereas customer engagement into attitudinal and behavioural engagement. This study was undertaken
with members from two of the most popular online communities in China. The study confirms that identifying
with other members of the online community is significantly related to identification with the community; both
identifications have a significant impact on customer engagement, which can lead to purchase intention.

Online community
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The influence of identity-driven customer engagement on purchase R)
intention™ oo

Catherine Prentice™”, Xiao Yun Han™ , Lian-Lian Huab Lin Hu"

* Griffith Business School, Griffith University, Australia
® Business School, Sun Yat-sen University, Guangzhou, China

ARTICLE INFO ABSTRACT
Keywords: Drawing on social identification theory and motivation of expectancy, the current study examines the re-
Social identification lationship between social identification, customer engagement and purchase intention in the context of online

Customer engagement
Purchase
Online community

communities. Social identification is operationalised into person-to-person and person-to-community identifi-
cations, whereas customer engagement into attitudinal and behavioural engagement. This study was undertaken
with members from two of the most popular online communities in China. The study confirms that identifying
with other members of the online community is significantly related to identification with the community; both
identifications have a significant impact on customer engagement, which can lead to purchase intention.
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Membership

Fig. 1. The research model for this study.

Table 2
Confirmatory factor analyses results.
Item FL a CR AVE
Customer-customer identification The friendships I have with other community members mean a lot to me 071 084 074 0.50
If community members planned something, I'd think of it as something “we” would do rather than something  0.80
“they” would do
I see myself as a part of this community 0.87
Customer-community identification When someone criticizes this community, it feels like a personal insult 0.82 092 086 0.61
This community's success is my success 0.89
When someone praises this community, it feels like a personal compliment 0.92
When a story in the media criticized this community, I would feel embarrassed 0.82
Customer Attitudinal engagement I am heavily into this community 079 092 087 0.87
I am passionate about participating in this community 0.84
I pay a lot of attention to anything about this community 0.87
Anything related to this community grabs my attention 0.87
I enjoy this community more when I am with others 0.74
This community is more fun when other people around me join it too 0.74
Customer behavioural engagement I adequately complete all expected behaviours in this community 0.84 088 082 053
I do things to make the community’s job easier 0.84
I provide the community some useful suggestions to improve services 0.80
I help other members get what they need within this community 0.74
Purchase intention I would purchase products or services through this community 0.85 091 087 0.69
The community is my first choice to buy relative products or services 0.88
I would do more businesses with this community in the next few years 0.92
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Abstract

This research was conducted to investigate the impact of perceived ease of use, attitude, communicability,
convenience, financial advantages, and time saving towards intention to purchase online products of Gen
Z consumers with 450 survey guestionnaire during October to November 2019 from population of the
respondents in Bangkok. The data were analyzed using Multiple Regression Analysis. The results were
found that attitude, perceived ease of use, financial advantages, and time saving had the positive
influence on intention to purchase online products of Gen Z consumers in Bangkok.

Keywords: Gen Z, Intention to Purchase, Bangkok
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Interesting Video Clips of L.ao

» Laos - Vientiane New World Project

» I am in ASEAN - LuangPrabang Laos - Part 1

» I am in ASEAN - LuangPrabang - Vientiane, Laos -
Part 2
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http://youtu.be/RHzpfSWIgMY
http://youtu.be/Bv5TASDjVwA
http://youtu.be/fFaHKri45Es
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» 2. Innovation (wimnssn) = the new products, services,

methods, and organizational approaches that allow the
business to achieve extraordinary returns. = &usn 1inns
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Best CES 2020 Smart Home Tech: 25 Awesome Gadgets 2020

https://www.youtu

be.com/watch?v=i
L FcHC-7RA

Best CES 2020 Smart Home Tech: 25 Awesome Gadgets
857,741 views * Jan 12, 2020 ifls 78K @ 317 & SHARE
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| took a ride in Waymo's fully driverless car

362,357 views * Dec 9, 2019 ifp 69 @ 329 & SHARE
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https://www.youtube.com/watch?v=__ EoOvVKEMo
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» 3.Sustainability (aausiselu) = the use of business practices to

manage the triple bottom line (the management of traditional
profit/loss, social responsibility,and environmental
responsibility of the organization.

Leadership in Energy and Environmental Design — LEED Certification
for being a business that is friendly to the world.

Farm to Car: The Next Frontier in Sustainability
https://www.youtube.com/watch?v=Aa9d77hNN-0 47
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