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BANGKOK UNIVERSITY
Program of Study

M.Com.Arts (Digital Marketing Communications)

(Bilingual Program : Weekend Class)

1St Semester 2019 Entrants

LRUNISANEI @ WY A INgTWuS (Plan A: Thesis)

: WHY ¥ N15AUAIMDESY (Plan B: Independent Study)

A NEIUNUFIU (Preliminary Courses)

Section 7341

Course Code Course Title Credits
ng. 118 nsdeansnsmaneRavaiosy -
PL 118 Introduction to Digital Marketing Communications
ng. 119 nsfnwseiuudnAnvidesdy -
PL 119 Introduction to Graduate Studies

Total

First Semester (1/2019: Aug. - Dec., 2019)

Section 7341

Course Code Course Title Credits
a@n. 651 M7l fiRnsen1sdoansnismaindana 3
DC 651 Practice-Based Research
an. 652 nseanasieLASasiodum 3
DC 652 Search Marketing
dn. 654 fﬂi’,}”lﬂLLN‘L!QJ‘U%CLI]?]LLaSﬂ’]ﬁ’J’NLLNuga 3
DC 654 Audience Planning and Channel Planning
an. 656 N1FINUHULTINALNG 3
DC 656 Strategic Planning

Total (Plan A & B) 12




BANGKOK UNIVERSITY
Program of Study
M.Com.Arts (Digital Marketing Communications)
(Bilingual Program : Weekend Class)
1" Semester 2019 Entrants

Second Semester (2/2019: Jan. - May, 2020) Section 7341
Course Code Course Title Credits
@n. 653 m&éwﬁawauwiuﬁ 3

DC 653 Brand Storytelling
@n. 655 nMsna1nludaNaUsEnauns 3
DC 655 Performance Marketing
an. 658 MsUsEnduiusiedenda 3
DC 658 Digital Public Relations
an. 660 wialulagidenisnaiataz uinngsu 3
DC 660 Marketing Technology and Innovation
an. 659 ITNUS (WY ) 6
DC 659 Thesis (Plan A)
an. 600 N3AUAIDATE (LMY ) 6
DC 600 Independent Study (Plan B)
Total (Plan A) 18
(Plan B) 18
Summer Session (3/2019: Jun. - Jul., 2020) Section 7341
Course Code Course Title Credits
an. XXX Jpndonivndl 1 (uu 2) 3
DC XXX Elective Course | (Plan B)
an. XXX Fpudonivndl 2 (i 2) 3
DC XXX Elective Course Il (Plan B)
an. 659 WITNUS (Y n) 6
DC 659 Thesis (Plan A)
Total Plan A 6
Plan B 6




Note:

For Thesis Program (Plan A)

Core Courses 15 credits
Specialization Courses 9 credits
Thesis 12 credits

Total 36 credits

For Non-Thesis Program (Plan B)

Core Courses 15 credits
Specialization Courses 9 credits
Elective Courses 6 credits
Independent Study 6 credits

Total 36 credits

Plan B (i 9) : AosaauyszananIIusayy (comprehensive) Aum AT NN IR
(aemzideudey Founsnginu 2563) *sansi9aeumsinsamedeui
admission.bu.ac.th/erad nA %

Plan B: Pass comprehensive examination (registration: July 2020) *For more details (such as

registration or examination exact dates) please check “Comprehensive Examination

Schedule” via admission.bu.ac.th/erad
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M.Com.Arts (Digital Marketing Communications)

Semester/
Preliminary Courses S U | Exempted
Academic Year
PL 118 Introduction to Digital Marketing
Communications
PL 119 Introduction to Graduate Studies
AANNSANYI ?Jﬂ’]iﬁm% Usgianivn WAV U8R bR F’]SLL‘NHLQ?{EJ ﬂ%LLu‘LJLQgEJ
Uszanna avay
1 2019
2 2019

3 2019
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